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Pet population in Mexico: number of animals in '000s, historic and forecast

CAGR* % 2016- CAGR* % 2021-
Category 2016 2021 2021 2022 2026 2026
Pet Population 24,7259 32,243.8 5.5 33,709.3 39,087.1 3.9
Birds 1,402.3 1,520.5 1.6 1,540.4 1,598.5 1.0
Cats 4,013.5 6,362.1 9.7 6,909.9 9,094.9 7.4
Dogs (total) 17,653.2 22,582.9 5.0 23,458.2 26,528.9 3.3
Small Dogs (up to 20 pounds or 10,906.0 14,670.0 6.1 15,331.6 17,673.1 3.8
9 kilograms)
Medium Dogs (20 to 50 pounds or 9 to 52345 6,584.6 4.7 6,815.0 7,587.9 29
23 kilograms)
Large Dogs (Over 50 pounds or over 1,512.7 13283 -26 13116 1,2679 -0.9
23 kilograms)
Fish 1,321.3  1,404.0 1.2 14186 1,4553 0.7
Small mammal/reptiles (total) 335.6 374.2 2.2 382.1 409.4 1.8
Small mammals 268.5 300.0 2.2 306.5 329.5 1.9
Small Reptiles 67.1 741 2.0 75.6 80.0 1.5

Source: Euromonitor International, 2022
*CAGR: Compound Annual Growth Rate
Historical data: 2016 to 2021
Forecast data: 2022 to 2026
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Pet ownership in Mexico: number of households in '000 and % share, historic

Category 2016 2017 2018 2019 2020 2021 CAGR* % 2016-2021
Cat 3,448.5 3,551.8 3,884.3 4,063.6 4,345.1 4,615.3 6.0
Cat % share 10.4 10.5 11.3 11.6 12.1 12.7 4.1
Dog 13,641.9 14,051.6 14,661.8 14,949.2 15,218.6  15,449.8 2.5
Dog % share 41.2 41.5 42.5 42.5 42.5 42.5 0.6

Source: Euromonitor International, 2022

*CAGR: Compound Annual Growth Rate
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Net International Trade in Dog or Cat Food, put up for Retail
Annual Flow, according to data from customs tape
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Pet food in Mexico: retail sales in US$ millions, fixed 2022 exchange rate historic and forecast(CAGR %)

Category 2016 2021 CAGR* % 2016-2021 2022 2026 CAGR* % 2021-2026
Pet food total 1,679.3 2,629.9 9.4 29046 4,176.1 9.7
Bird Food 11.0 13.1 3.6 13.7 15.3 3.2
Cat Food 289.5 488.9 11.0 545.4 814.9 10.8
Dog Food 1,362.3 2,107.4 9.1 23234 3,318.1 9.5
Fish Food 14.7 18.3 4.5 19.6 24.6 6.1
Small Mammal/Reptile Food 1.8 2.3 5.0 2.5 3.2 6.8

Source: Euromonitor International, 2022

*CAGR: Compound Annual Growth Rate
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Dog food in Mexico: retail value sales by product subcategory - Historic retail sales in US$ millions (fixed 2022
exchange rate)

Category 2016 2017 2018 2019 2020 2021
Dog Food Total 1362.3 1460.4 1572.9 1688.7 1887.2 2107.4
Dry Dog Food 1222.7 1308.1 1407.5 1509.3 1687.3 1880.5
Economy Dry Dog Food 424 446.7 487.6 521.9 586.4 654.7
Mid-Priced Dry Dog Food 560 594.9 624.0 662.7 736.3 815.8
Premium Dry Dog Food 238.7 266.6 296 324.8 364.7 410.0
Wet Dog Food 89.2 97.1 105.7 115.6 127.5 143.5
Economy Wet Dog Food 1.6 1.7 1.8 1.9 2 2.1
Mid-Priced Wet Dog Food 73.4 79.9 86.9 95.1 104.7 117.8
Premium Wet Dog Food 14.1 15.6 16.9 18.6 20.8 23.6
Dog Treats and Mixers 50.4 55.1 59.7 63.7 72.4 83.4

Source: Euromonitor International, 2022
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Cat food in Mexico: retail value sales by product subcategory - Historic retail sales in USS$ millions (fixed 2022
exchange rate)

Category 2016 2017 2018 2019 2020 2021
Cat Food Total 289.5 317.7 351.2 385.1 4313 488.9
Dry Cat Food 229.6 249.7 275.4 303.2 3413 388.6
Economy Dry Cat Food 39.7 42.8 50.1 58.0 66.3 77.0
Mid-Priced Dry Cat Food 151.2 163.6 176.0 1913 2151 244.5
Premium Dry Cat Food 38.7 43.2 49.3 53.9 59.8 67.1
Wet Cat Food 47.1 53.7 60.2 65.2 71.9 80.2

Economy Wet Cat Food

Mid-Priced Wet Cat Food 30.7 34.7 38.9 42.3 46.8 52.5
Premium Wet Cat Food 16.4 18.9 21.3 22.9 25.1 27.7
Cat Treats and Mixers 12.8 14.4 15.6 16.7 18.2 201

Source: Euromonitor International, 2022
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Pet food in Mexico: distribution channels in market % share, historic

Channel 2016 2017 2018 2019 2020 2021 CAGR* % 2016-2021
Distribution channel (total) 100.0  100.0 100.0 100.0 100.0 100.0 0.0
Store-Based Retailing 92.9 92.4 92.5 92.5 9.7 91.6 -0.3
Grocery Retailers 71.4 709 71.0 70.9 70.7 70.5 -0.3
Modern Grocery Retailers 30.1 299 30.0 30.0 32.2 31.3 0.8
Convenience Stores 5.9 5.8 5.8 5.8 5.7 5.7 -0.7
Discounters 7.9 7.8 7.8 7.7 8.2 8.0 0.3
Hypermarkets 12.4 12.4 12.5 12.6 13.5 13.1 1.1
Supermarkets 3.9 39 3.9 3.9 4.8 4.4 24
Traditional Grocery Retailers 41.3 41.0 40.9 40.9 38.5 39.2 -1.0
Mixed Retailers 7.3 7.2 7.2 7.2 7.2 7.2 -0.3
Department Stores 0.5 0.5 0.5 0.5 0.3 0.4 -4.4
Warehouse Clubs 6.8 6.7 6.7 6.8 6.8 6.8 0.0
Non-Grocery Specialists 14.3 14.3 14.4 144 13.9 13.9 -0.6
Pet superstores 1.4 1.4 1.5 1.5 1.4 1.5 1.4
Pet shops 12.9 12.9 12.9 12.9 12.4 12.5 -0.6
Other non-grocery specialists 0.0 0.0 N/C
Non-Store Retailing 1.0 1.3 1.7 2.1 3.9 3.8 30.6
E-Commerce 1.0 1.3 1.7 2.1 3.9 3.8 30.6
Non-retail channels 6.1 6.3 5.7 5.4 4.4 4.7 -5.1
Veterinary clinics 6.1 6.3 5.7 5.4 4.4 4.7 -5.1

Source: Euromonitor International, 2022
*CAGR: Compound Annual Growth Rate
N/C: Not calculable
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New product launches of pet food in Mexico, January 2016 to December 2021

Yearly launch counts
Product attributes 2016 2017 2018 2019 2020 2021 Total
Yearly product launches 146 158 118 150 163 163 898

Top subcategories

Dog Snacks and Treats 62 50 52 47 73 53 337
Dog Food Dry 24 47 37 38 28 17 191
Cat Food Wet 39 27 3 28 20 35 152
Dog Food Wet 8 21 15 27 30 35 136
Cat Food Dry 9 9 9 9 10 17 63

© Mintel's Global New Products Database (GNPD)
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Top claims

Pet - Adult 77 86 48 62 69 89 431
Vitamin/Mineral Fortified 12 35 40 78 56 58 279
Other (Functional Pet) 31 45 49 53 49 27 254
Teeth and Tartar Prevention (Functional Pet) 37 42 45 49 50 28 251
No Additives/Preservatives 19 36 18 40 45 74 232

Top price groupings (US dollars)

0.05-4.04 121 102 76 97 115 116 627
4.05-8.04 19 26 17 36 35 36 169
8.05-12.04 5 7 8 7 9 7 43
12.05-16.04 1 5 13 8 3 3 33
16.05 - 24.00 0 15 4 1 0 1 21

Imported status

Not imported 87 83 84 115 131 132 632
Imported 50 63 26 28 27 25 219
Top packaged types

Flexible 53 82 64 65 53 55 372
Flexible stand-up pouch 59 38 28 60 81 90 356
Can 23 28 8 6 15 8 88
Flexible sachet 5 2 6 7 3 0 23
Skinpack 0 2 2 4 7 0 15

Top launch types

New Variety/Range Extension 54 53 44 54 55 48 308
New Packaging 47 43 21 30 40 60 241
New Product 29 41 38 45 38 37 228
Relaunch 15 18 11 17 24 18 103
New Formulation 1 3 4 4 6 0 18

Top flavours (including blend)

Unflavoured / Plain 42 51 39 39 28 26 225
Chicken 14 24 1 18 31 24 122
Beef 9 12 14 8 17 21 81
Meat 2 5 8 7 10 7 39
Salmon 10 7 4 4 1 8 34
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Top ingredients

Food Acids 96 110 69 74 104 123 576
Vitamin E (Food) 85 98 61 105 98 103 550
Salt (Food) 81 86 61 100 103 89 520
Vitamin A (Food) 71 81 54 83 72 71 432
Vitamins (Food) 48 57 46 87 83 79 400
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