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Are you Change since Are you Change since
buying more: wave wave  buying less: wave’ wave

Fresh Fruit -1 +11 -2 -7

)
Fresh Vegetables N . m E
Frozen Frut _u N .. m

Frozen Vegetables _l E m
Canned Frui FE_III - s Wl o ..

Canned Vegetables -2 -10 PII +2  +3
1 L I ! | L | ! L |

1+

+1 +3
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PMA Research: U.S. Consumer Sentiment

pma During the Coronavirus Crisis: Wave 6

Change since

Why would you say you are buying less fresh produce? i

1 am shopping less frequently so | am concerned

about how long it will last S0% +1 =1

X

I am concerned about its safety/cdeanliness +1 -5

It is hard to find what | want in the stores where I shop 0 -8

It costs too much/am having financial issues m -2 =1

-l | a
e ! 2

1am not that concerr:\:;:t;:ﬁ;:; r:;;art‘i:z m 0 +2

I consider eating fresh produce a treat right now .]HH]]] 50 -8 -4

| am shopping more online now and don't

trust the quality of online produce ml“l +4 +14

931: https://www.pma.com/-/media/joy-of-fresh/files/consumeromnibussurveywavebusa.pdf?la=en
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How much do you agree with the following statements?

| am concerned about the safety/deanliness
of fresh produce now.

Since the outbreak, | have been paying more attention to the shelf
life of produce so, | try to buy produce that has a longer shelf life.

(3]
W

I'd be more likely to buy produce now if it came in
sealed containers orbags. I | 6| -8
| consider eating fresh produce a treat right now. 0 +2
Since the outbreak, | have been paying more
attention to the country of origin/where it was grown. _ﬂ 3 0
I have been substituting frozen or canned fruits and
vegetables for fresh produce since the outbreak. _ 2 3
Financial concerns are preventing me from buying _
as much fresh produce as before the outbreak. 0 3
Eating healthy has declined as a
priority in my life right now. +1 0
Since the COVID-19 outbreak, | am 0 0

less concerned about my/my family’s diet.

L

| | | | | | |
0 10 20 30 40 50 60 70

ﬁm: https://www.pma.com/-/media/joy-of-fresh/files/consumeromnibussurveywave6usa.pdf?la=en
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Floral Purchases May 2020 HEE= = ?’; [
versus July 2020 s
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SR 81% B4% ]
Flowers May 2020 [FEES 48%

58% 63%

e S4% 64% ]

House Plants way 2000 |EEE 37%

519 51%
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Grocery Store N ST -

ﬁm: https://www.pma.com/-/media/pma-files/floral/floralconsumeromnibussurveywave3v2.pdf?la=en
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Floral Purchases
Since COVID-19
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Hardware/Home Improvement Store

Garden Supply Store or Local Nursery

Flower Shop/Florist
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15% 7%
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Online from an online flower market

Club Store
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Online From a Grocery Store

Local Convenience Store
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